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Realizing Success By Using  
A Balanced Digital Diet 
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Papal Inauguration Pope Francis 



5 

         The Future of Search 

        Auto industry intelligence  

      How do people really search?  

    SEO | What no one else is telling you 

  SEM | How to be realistic with your budget 

Focusing on new business to make more sales! 



6 

TODAY 
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Source: hannemyr.com/essay/diff.html 2000,  macworld.com, 2010 

Tablets 

Device Proliferation! 
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Dealer Ad Spend is Mismatchedé 

Adults 18+ Media 
Consumption 

Internet 43.6% 

TV 37.4% 

Radio 11.9% 

Print 4.5% 

 Ad Spending Share of US 
Automobile Dealerships 

Source: eMarketer ñShare of Average Time Spent Per Day With Select Media by US Adults, 2013ò  

eMarketer ñAd Spending Share of US Automobile Dealerships By Media, 2013.ò 

With 
Consumer 
Behavior 
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Online Usage By Generation 

Source: 2015 Automotive Buyer Influence Study 
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Shopping Trends 

While overall shopping time has decreased since 2011, actual time spent shopping online has increased. 

Source: 2015 Automotive Buyer Influence Study 
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Average Dealer Digital Spend 

Source: NADA 2006-2014; Borrell & Associates 2014-15 Automotive Report 
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Two Areas Of Education Today: 
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Digital Marketing Core 

Websites 

Search 
Engine 

Optimization 
(SEO) 

Third Party 
Solutions  

Pay Per  
Click 

Advertising  
Remarketing 
& Display 
Advertising 

Video 
Advertising  

Social 
Advertising  
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R E A C H ,  R E L E V A N C Y,  &  R O I  

Toyota Camry 

Advertising 101: 
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How Consumers Search 

FIND SOMETHING 
THEY DONôT 

KNOW 

KNOW WHAT 
THEYôRE 

LOOKING FOR 


