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BEYOND REMARKETING 
4  D I G I T A L  S T R A T E G I E S   

to Keep More Customers and Sell More Cars  
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Emerging 

Technologies 

Balancing Sales 

with Operational 

Demands  

Speed and Efficiency  

Access to Data to 

Make Smart 

Decisions  

Consolidation Fierce Competition 

Used Car 

Sourcing     

Partnering To Address Marketplace Challenges 

No one can ñgo it aloneò in the automotive industry 
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AGENDA 

Manheim: Beyond Remarketing 

Digital Strategies to Keep More Customers and Sell More Cars 

Expand Inventory Options 

Fulfilling Customerôs ñWish Listsò  

Presenting Inventory Options 

Digital ñRetailò Ready vehicle information and photos 

ñRetail Viewò with customization 

Saved Search queries and 
inventory notification  

Move from 100+ Vehicles to 
70,000 Available Vehicles 

Marketplace Insights ï Inventory and Consumer 
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Marketplace Insights 
INVENTORY AND CONSUMER 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.youtube.com/watch?v=QHDX8gJiLBM&ei=pSUcVc_EMcabgwT04YCgDA&bvm=bv.89744112,d.eXY&psig=AFQjCNGtWg0E-k24c2tgSoshaaPmOQKM9w&ust=1427994377584599
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Dominant Forces Shaping the Automotive Industry 

Exchange 
Rates 

Markets 

Credit  
    Conditions 
Longer-term loans 

Availability 

Lease subvention 

Interest rates 

Severity of loss 

LTVs 

Labor      
    Market 

Age & education differences 

Participation  
Rate Hours & earnings 

Involuntary  
part-time 

Under-employed 

Energy 

INVENTORY AND CONSUMER 


